
REIMAGINING HARVEY MILK PLAZA:
A DESIGN COMPETITION
SAN FRANCISCO, CALIFORNIA

Harvey Milk was a leader of the LGBT rights movement who stood up 
for inclusiveness and equality for all. This design competition seeks to 
preserve his legacy so his vision continues to inspire the world.
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“MY NAME IS 
HARVEY MILK 
AND I’M HERE TO 
RECRUIT YOU.”  
-Harvey Milk

Harvey Milk addresses voters in San Francisco’s Castro District atop a 
soapbox in support of his first campaign for San Francisco Supervisor in 
1973. Milk ultimately lost the effort, and lost again in 1975. The third time 
was the charm in 1977, and when Milk was sworn in he became the first 
non-incumbent openly gay man in the United States to win an election for 
public office. © Crawford Barton Papers, Courtesy of the GLBT Historical 
Society

OVERVIEW
When San Francisco’s Harvey Milk took his bullhorn and rallied crowds 
at the intersection of Market and Castro Streets he inspired a generation 
and helped forge the LGBT civil rights movement. After Milk, the nation’s 
first openly gay politician elected to office, was assassinated, it was in 
this same place where thousands mourned, and where many still come to 
this day to remember.
Now steps are underway to finally make 
this hallowed ground a fitting tribute to 
both Milk and the LGBT civil rights 
movement. A major effort at Harvey Milk 
Plaza is underway, including an 
international design competition to 
reimagine the space.

This competition’s aim is to redesign this 
space at the historic heart of 
San Francisco’s LGBT community to honor 
the significant contributions of Harvey Milk 
as well as to recognize his role in the 
ongoing struggle for LGBT civil rights.

The Harvey Milk Plaza Competition is a 
partnership of the Friends of Harvey Milk 
Plaza, the American Institute of Architects 
San Francisco (AIASF), San Francisco     
Public Works, San Francisco Municipal 
Transportation Agency (SFMTA), and the 

San Francisco Arts Commission (SFAC). 
The Center for Architecture + Design (The 
Center), is a 501(c)3 charitable 
organization serving as the fiscal sponsor 
of the Harvey Milk Plaza Competition. 

Initial funding in the amount of $500K 
USD to support the design competition  
and subsequent plaza development has 
been provided by an anonymous donor 
through Horizons Foundation. Additional 
fundraising efforts are underway to secure 
the additional $10 million USD required  
for the full funding of the design, 
construction, and maintenance of the 
plaza. Those interested in supporting the 
plaza with a financial gift may visit 
friendsofharveymilkplaza.org to donate or 
receive more information.
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HARVEY MILK PLAZA TODAY
Harvey Milk Plaza lies in the heart of the Castro neighborhood at the 
intersection of Castro and Market Streets, and serves as a public gathering 
space, landmark, and transit hub.
A large rainbow flag, the symbol of gay 
pride born in the Castro, flies over top of 
Harvey Milk Plaza and the entrance to 
the Castro Muni Station. From the plaza, 
the neighborhood’s main retail district 
extends along Market and Castro Streets. 

The historic streetcar line, the underground 
light rail system, and multiple bus lines 
connect at Harvey Milk Plaza. As a 
transit center and a tourist destination, 
the plaza is always a flurry of activity 
as people converge and diverge.

On special occasions, protests, memorial 
marches, and public celebrations come 
together in this place. The annual Harvey 
Milk Candlelight March started here when 
thousands marched down Market Street 
to City Hall in solemn tribute to Harvey 
in the days following his assassination. 

ORO EN PAZ
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TOPOGRAPHIC SURVEY  OF 
CASTRO MUNI STATION 

STREET LEVEL, LANDSCAPE 
AND HARVEY PLAZA AREA

Today, Harvey Milk Plaza honors Milk in name only. The community desires 
a conversion of the space from a transit station access point to a space that 
more accurately honors the person for which it is named while also creating 
a community gathering space that is considerate of safety and security 
challenges. Design teams can download supporting documentation to 
inform their vision for the plaza. Visit http://aiasf.me/2my5Hoa. 
Photo © Brian Springfield  
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“I know you can’t live on hope 
alone; but without hope, life is 
not worth living. So you, and 
you and you: you got to give them 
hope; you got to give them hope.” 
-Harvey Milk

Photo: © Corey Leavitt
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A COMMUNITY’S VISION
In January 2017, the Friends of Harvey Milk Plaza held two meetings 
to collect the community’s vision for a new plaza. Attendees shared 
ideas on how best to honor Harvey Milk’s contributions in a memorial/
art installation, create a public space, and design a safe space that is 
accessible by all. 
During the community meetings, 
feedback was solicited in three areas: 

• How can design recognize the 
contributions of Harvey Milk to LGBT 
civil rights as public art in the plaza? 

• How can design enhance the 
plaza as a gateway to the Castro 
and public gathering space? 

• How can design serve to make the 
plaza safe and accessible to all users? 

Castro neighborhood residents and users 
of the plaza in attendance expressed 
the desire for inspirational art that stirs 
emotions and encourages people to learn 
more about the plaza’s namesake, Harvey 
Milk. The community hopes submissions 
will shape the space into one that may 
be used for public gatherings in time 
of celebration, mourning, or protest, 
while remaining safe and secure in the 
early morning hours and evenings. 

Design teams should look to the past to 
inspire and inform the future, presenting 
art that inspires the next generation of 
citizen advocates, LGBT leaders and 
allies to any marginalized minorities.

 EDUCATIONAL 
”Art that inspires you to learn more.”
“LGBT civil rights mural.”
“Everyone who travels through the station 

should learn about Harvey Milk.”

“Include a Harvey Milk museum.”

 PRIDEFUL 
”Serve as a true gateway to Castro.”
“Make it gay.”
“Make it SUPER gay!”
“Gays/LGBTQ around the world look to SF.”

 INSPIRATIONAL 
”Inspire people to take up the cause–it’s 

your turn to lead.”
“Include a statue of Harvey on a soapbox as 

a memorial to him, with space for you to 
join him.”

“Position any statue so you can take a selfie 
with Harvey Milk with the rainbow flag in 
the background.”

“A space for people to protest. A soapbox 
space!”

 WELCOMING
”Space to sit and relax. Open and inviting.”
“Reconfigure the plaza to serve as an 

amphitheater. Provide performance space 
and a place to gather for celebration or 
protest.”

“Currently has a cold concrete feel – use 
warmer materials”

“Activated at city level.”
“Tourists in neighborhood start here.”
“Provide an information/tourist info kiosk.”

 ACCESSIBLE 
”Consider the adjacent homeowners in light 

trespass and late-night noise. ”
“Create a space that families with strollers 

and people in wheelchairs can also enjoy.”
“Straighten the stairway out.”
“Look at raising the plaza.”
“Steps are hard, provide a ramp for 

mothers.”
“Need public space, a place to have lunch.”
“Public seating would be good, but then it 

has people sleeping.”
“How to access and egress the sunken 

plaza?”

 INCLUSIVE
”Harvey Milk was about inclusivity. An 

augmented reality app could provide 
context to murals, local history, describe 
artwork in multiple languages, and still 
leave the art to inspire.”

“Does not feel like a plaza – Harvey Milk 
brought people together.”

“Include a live feed to the world.”

NOTE: 
These quotes represent a sampling of comments from the 
community meetings. Entrants are strongly encouraged 
to visit friendsofharveymilkplaza.org to more fully 
understand the community input component.

AIASF President Paul Cooper, AIA, welcomes participants to the January 
18, 2017, meeting, and discusses the organization’s goals to elevate the 
quality of life of the Bay Area by promoting design excellence. © Corey 
Leavitt

San Francisco District 8 Supervisor Jeff Sheehy welcomes attendees to the 
first of two community input sessions held in the Castro neighborhood to 
solicit input from Castro residents and stakeholders. © Corey Leavitt

At right is a sampling of community input and ideas that were gathered at 
the two community meetings held in January 2017. Among other things, 
Castro neighborhood residents and users of the plaza in attendance 
expressed the desire for inspirational art that stirs emotions, encouraging 
people to learn more about the plaza’s namesake, Harvey Milk. For more 
complete community feedback, go to friendsofharveymilkplaza.org.
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CONSIDERATIONS
HARVEY MILK/LGBT MEMORIAL
Many elements need to be considered 
to rethink the existing plaza and 
envision a new space that provides a 
safe, celebratory memorial with low 
maintenance features that can adapt as 
the needs of the neighborhood evolve. 

Design teams should reflect on feedback 
from the community gathered at 
community meetings in January 2017. 
The selected design will incorporate 
opportunities for public art that 
celebrates the legacy of Harvey Milk 
and the history of the community.

SFMTA ACCESSIBILITY PROJECT
SFMTA will resume design of accessibility 
improvements to Castro Muni Station 
in October 2017. The accessibility 
improvements at the plaza are targeted 
to address the challenging and non-ADA 
compliant grading at street level, and the 
lack of a three-stop elevator that serves 
the Muni station below. The new elevator 
and accessible paths, along with other 
much needed improvements, contribute to 
the goal of providing a safe, user-friendly, 

1. COMPETITION SCOPE

2. REQUIRED ACCESSIBLE PATHS OF TRAVEL

Market Street

Market Street
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SCOPE OF PROPOSALS

Not Included: Elevator

Not Included: Rainbow Flag Note: Station Agent Kiosk 
(Inside station below 

Market Street)

Note: Station Agent Kiosk 
(Inside station below 

Market Street)Accessible Elevator

Areas/elements included in scope of proposals

Required Accessible Path of Travel

Areas/elements not included in scope of proposals

Not Included: Market Street Sidewalk 
and Adjacent Retaining Wall

Not Included: Escalator

1. Regrading the sidewalk and establishing direct and 
accessible connections to the new elevator

2. Widening the sidewalk at Market Street to create a safe
       pedestrian path
3. Replacing existing pathway lighting
4. Potentially removing existing planters, widening the plaza
5. Establishing a direct and accessible connection 

from the plaza to the elevator entrance
6. Installing a new three-stop elevator with glass enclosure 

at the designated position established by the SFMTA
7. Provide opportunities for public art throughout that celebrates the 

legacy of Harvey Milk and the history of the community

       © San Francisco Public Works

COMPETITION SCOPE*

*Go to friendsofharveymilkplaza.org for complete information on competition scope.

SFMTA ACCESSIBILITY PROJECT SCOPE

Harvey Milk Plaza Redesign Community Meeting participants weigh 
in on proposed accessibility and usability improvements in the SFMTA 
Accessibility Improvement Plan, including the location of an elevator 
that will provide access to the mezzanine and platform levels of the Muni 
station.
© Corey Leavitt
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and inviting public gathering space in 
the heart of the Castro community. 

The SFMTA project scope includes:

• Regrading the sidewalk and 
establishing direct and accessible 
connections to the new elevator

• Widening the sidewalk at Market Street 
to create a safe pedestrian path

• Replacing existing pathway lighting

• Potentially removing existing 
planters, widening the plaza

• Establishing a direct and 
accessible connection from the 
plaza to the elevator entrance

• Installing a new three-stop elevator 
with glass enclosure at the designated 
position established by the SFMTA

• Provide opportunities for public 
art throughout that celebrates 
the legacy of Harvey Milk and 
the history of the community

Though the accessibility project itself is 
outside the scope of the competition, teams 
should consider how their design solutions 
will integrate with the accessibility project 
elements as part of their submission.

Design teams are allowed full consideration 
of the site, with the exception of the new 
elevator, escalator, flag pole, Market Street 
sidewalk, and paths of accessibility.

PUBLIC PLAZA AND
ART REQUIREMENTS
Plaza improvements and public art 
determined by the design competition and 
funded through the efforts of the Friends 
of Harvey Milk Plaza will be considered a 
donation to the city of San Francisco, and 
are thus subject to the review and approval 
of the San Francisco Arts Commission’s 
Civic Design Review Committee.

The design of the plaza and the art are 
both subject to Arts Commission approval 
but they are reviewed by different sub-
committees and subject to separate 
guidelines. Architectural design is reviewed 
by Civic Design Committee and the art 
portion by Visual Arts Committee. The Civic 
Design Review Submission Guidelines 
can be found at http://aiasf.me/2mOzMlc, 
and the Civic Art Collection Guidelines 
can be found at http://aiasf.me/2my6tBH. 
Gift policies are included in section 5.

A model of Harvey Milk Plaza as it exists today, courtesy of San Francisco 
Public Works. Challenges related to safety and security leave much of the 
plaza gated off and unused at the mezzanine level, beyond the pedestrian 
bridge. The community hopes that submissions will better configure the 
space for public use. © San Francisco Public Works 

SITE-SPECIFIC CONSIDERATIONS
While design teams are encouraged 
to create spaces that allow for the 
neighborhood to gather in times of 
celebration, grief, and protest, proposed 
designs must consider limitations and 
challenges of the site in San Francisco. 

These considerations include: 
• Noise and light-trespass for residents 

living adjacent to the plaza. Further, any 
proposals that consider securing the 
plaza while the subway is not operating 
and the station is closed should 
consider building access for residents of 
the adjacent residential complex through 
the gate that opens onto the plaza.

• Safety and security of users during 
the day and night. Design and 
lighting decisions should serve 
both the civic arts/memorial and 
evening security lighting.

• Solutions must consider economic 
and environmental challenges 
in San Francisco. Deploy design 
strategies, such as clear sightlines 
and night lighting, that discourage 
overnight encampment. Landscaping 
should be drought-resistant. 
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SUBMISSION DETAILS
Submissions should NOT include identifying 
information such as firm name or logo. An 
incomplete submission will not be eligible for 
shortlist consideration. Images must be submitted 
as JPEG and at least 300 dpi. Participants are 
required to submit the following materials:

• Summary Statement: High level summary 
of your project. 50-word max.

• Project Narrative: Describe the project’s 
context and goals. 400-word max.

• Public Art/Memorial Concept: Describe 
the Public Art/Memorial concept 
for the plaza. 400-word max.

• Donor Recognition: Describe a plan to 
recognize donors in the space: 100-word max.

• Maintenance Plan: Describe the 
ongoing maintenance plan for plaza 
and memorial. 400-word max.

• Priority Based Budget: Provide a priority 
based budget for 3 phases of construction. 
Friends of Harvey Milk Plaza is undertaking 
a $10 million USD fundraising effort 
concurrent with this design competition 
to support the plaza redesign, and may 
need to phase construction based on 
funding committed by December 2017.

• Design Team Statement: What inspires 
and resonates with you about this 
project and its goals? 100-word max.

• Conceptual design including the 
following presentation drawings. These 
may include but are not limited to:

• Site Plan

• Feature details

• Elevations

• Sections 

• Annotated Diagrams

• Details of the infrastructure needs 
(electrical, lighting, water, etc)

• Details of the new elevator skin treatment

• Street and mezzanine-level paving

• Street level retaining wall

• Renderings (3D modeling highly desired)

• Animation file

Eligible submissions may not contain material that 
violates or infringes another person’s or entity’s 
rights, including but not limited to any privacy, 
publicity or intellectual or other property rights, 
such as copyright, patent, trademark or trade secret 
rights, and must be an original work not subject 
to any use limitations. No entry shall violate any 
contract participant may be subject to, including 
but not limited any employment contract. 

JURY AND EVALUATION CRITERIA
This competition features jury review of 
submissions with the goal of selecting three 
semifinalists then, after community input, 
a first place winner. The jury will consist of 
professionals and stakeholders with expertise 
in sectors such as architecture, landscape 
architecture, policy, transportation, civic art, 
and economic development. Submissions 
will be evaluated anonymously based on: 

• Ability to inspire visitors by honoring 
Harvey Milk’s life and legacy

• Integration with the SFMTA 
accessibility project elements

• Innovation and quality of design

• Integration of memorial and/
or art celebrating Harvey Milk 

• Response to the brief, context, site 
opportunities, and constraints

• Clarity of presentation

• Thoughtfulness to cost and ability to phase 
construction, recognizing the simultaneous 
fundraising effort may require phased delivery

• Consideration of health, safety, 
and comfort of users

• Attention to sustainability 

REGISTRATION FEE AND AWARDS
A non-refundable, $100 (USD) registration fee 
must be paid for each and every submission 
before the May 31, 2017 deadline. Multiple 
registrations are allowed. Student team 
submissions are free and highly encouraged but 
will not be eligible for an award, unless a faculty 
sponsor participant is listed on the team. 

$3,000 will be awarded to a maximum of 3 
shortlisted teams. An additional $7,000 award will 
be given to the finalist for a total of $10,000. In 
addition to the cash prize and recognition, the goal 
is for the first place winner to work with the San 
Francisco Municipal Transportation Agency, San 
Francisco Public Works and the San Francisco Arts 
Commission to incorporate design improvements for 
the plaza into the Harvey Milk Plaza Accessibility 
Project. If this is deemed feasible, the selected 
design team would then be compensated for 
their time and contributions to this process, 
above and beyond the cash prize, subject to 
contract negotiation with Friends of Harvey 
Milk Plaza. The contract will be paid through 
fundraising efforts and not through public funds.

We highly encourage collaboration with other design 
professionals. The competition is open to individual 
professionals, firms, and teams comprised of 
architects, landscape architects, urban planners, 
designers, and professionals in allied fields (lighting 
design, art, graphic design, sustainability, etc.).

COMPETITION TIMELINE

MARCH 20, 2017
COMPETITION OPENS
Register online at 
friendsof
harveymilkplaza.org 
for access to supporting 
documentation and 
CAD files.

MAY 31, 2017 
20:00 PDT
DEADLINE FOR 
SUBMISSIONS
All design files 
and supporting 
documentation 
must be uploaded 
to the website no 
later than May 31 at 
8:00PM PDT.

WEEK OF JUNE 19
JUDGING
Jury will consist 
of professionals, 
stakeholders, and 
civic leaders with 
expertise in the 
built environment, 
civic art, LGBT 
history and 
advocacy.

JUNE 24-25
ANNOUNCEMENT 
OF SHORTLIST 
& COMMUNITY 
INPUT 
The announcement 
of the shortlist will 
coordinate with 
the annual San 
Francisco LGBT 
Pride celebration. 

JULY 2017
FINALIST 
SELECTED
The finalist will 
be selected and 
must be available 
to coordinate with 
and deliver final 
drawings to SFMTA 
and SF Public 
Works by March 
2018. 
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LEGAL
DESIGN TEAMS
Friends of Harvey Milk Plaza will notify semifinalist 
through the contact information provided during 
registration. Design teams are solely responsible 
for providing accurate contact information and 
keeping contact information current throughout 
the competition. If any entry into the competition 
involves more than one firm or individual, the 
team must identify a single individual as the 
lead for the entry. The team lead must have 
the authority to act on behalf of all individuals 
and firms involved in the entry and accept the 
terms and conditions of this competition. 

Friends of Harvey Milk Plaza is not responsible for 
any loss of Award by participant, or allocation of 
award among individuals and teams. Participants 
receiving an Award are responsible for the 
payment of all federal, state, and local taxes.

WAIVER OF RIGHT TO PUBLICITY
Promotional images and events will be highlighted 
in various local and national media outlets as part 
of the completion activities and events. By making 
a submission, participant agrees that Friends of 
Harvey Milk Plaza, and any of its affiliated entities 
and other entities working with or involved in 
the competition, may use participant’s name, 
likeness, biographical information, voice, photo 
and/or video to promote this competition and 
the goals of Friends of Harvey Milk Plaza and its 
affiliated entities, worldwide and in perpetuity, 
in any and all forms of media and print, now 
known and hereafter devised, including without 
limitation on the Internet, without restriction 
as to frequency or duration, and without 
compensation, consideration, notification or 
further permission, except as prohibited by law. 

LICENSE AND RIGHT TO USE 
By making a submission, participant grants 
permission and a worldwide, perpetual, royalty-
free nonexclusive license to Friends of Harvey 
Milk Plaza, and its affiliated entities and those 
working with or involved in the competition, to 
use, reproduce, creative derivative works, perform, 
display, distribute, copy, post, make models 
of, and otherwise share the Submission on any 
media now known or developed in the future with 
full design team credits. Friends of Harvey Milk 
Plaza shall have the right to use or not use any 
Submission in any manner or medium it chooses. 

RIGHT TO MAKE SUBMISSION
A valid submission may not contain material that 
violates or infringes another person’s or entity’s 
rights, including but not limited to any privacy, 
publicity or intellectual property rights, such 
as trade secret, proprietary rights, copyright or 
trademark. By making a submission, participant 
further agrees that he or she understand that any 
ideas, suggestions, and/or concepts included in 
your submission may be publicly disclosed and be 
available for comment. Participant waives all rights, 
claims and any cause of action that participant 
may have against Friends of Harvey Milk Plaza or 
any third parties associated with this competition 
related to any ideas, suggestions and/or concepts 
that may be disclosed in the submission and any 
comments about any such ideas, suggestions 
and/or concepts that may be made.

By making a submission, participant represents 
and warrants that, consistent with the terms 
and conditions of the competition brief: (a) the 
submission is participant’s original work; (b) 
participant owns the copyright in the submission; 
(c) the submission does not violate, in whole or 

in part, any existing copyright, trademark, trade 
secret, proprietary rights or any other property 
rights of any other person, organization or entity; 
(d) any third-party content included in submission 
is not protected by copyright or participant has 
a license to use the content for any purpose, 
specifically including the competition; (e) 
participant is unaware of any agreement that is 
inconsistent with the competition brief terms and 
conditions ; (f) participant is not disclosing the 
confidential, trade secret or proprietary information 
of any person or entity; (g) participant has full 
power and all legal rights to register and make 
a submission; and (h) participant acknowledges 
that your registration information, registration fee 
and submission cannot and will not be returned. 

RELEASE
By registering for the competition, participant 
agrees to the terms and conditions of the 
competition brief and the decisions of Friends of 
Harvey Milk Plaza, and its affiliated entities and 
parties to this competition, on behalf of participant 
and each of participant’s respective heirs, 
executors, administrators, legal representatives, 
successors and assigns (“Releasing Party”), and 
participant agrees to release, defend and hold 
harmless Friends of Harvey Milk Plaza, its parent 
companies, subsidiaries, affiliates, associated 
entities, professional advisors, and other parties 
to and assisting in this competition, and their 
respective officers, directors and employees 
(“Released Parties”) from any and all causes 
of action, suits, debts, dues, sums of money, 
accounts, reckonings, bonds, bills, covenants, 
contracts, controversies, promises, lost profits, 
indirect or direct damages, consequential damage, 
incidental damages, punitive or exemplary 
damages, judgments, claims and demands 

whosoever, in law, or equity, whether known or 
unknown, foreseen or unforeseen, which any 
Releasing Party has or may ever had, now or 
hereafter, arising from or related to the competition, 
the preparation of any entry materials, or delivery, 
mis-delivery, acceptance, possession, use of or 
inability to use any Award. Further, the Releasing 
Party hereby expressly waives all rights afforded 
by any statute or doctrine that limits the effect 
of a release, with respect to unknown claims.

INDEMNIFICATION
By entering the competition, participant agrees 
to indemnify, defend, and hold harmless Friends 
of Harvey Milk Plaza, its officers, directors, 
employees, owners, parent entity, affiliates, agents 
and licensees, and any other parties involved 
with or assisting in this competition from and 
against any and all claims, actions, demands, 
and liabilities, including those raised or brought 
by third parties, and any costs and expenses, 
including, without limitation, reasonable attorney 
and professional fees and costs and other expenses 
of any nature incurred in the investigation and 
defense of any such claims resulting from breach 
of any provision of the terms and conditions of this 
competition brief, or any representation or warranty 
provided herein, or otherwise arising in any way 
out of entry into the competition, whether now 
known or unknown, or anticipated or unanticipated. 
Friends of Harvey Milk Plaza reserves the right 
to take exclusive control and defend any such 
claim otherwise subject to indemnification 
by participant, in which event participant will 
cooperate fully with Friends of Harvey Milk 
Plaza in asserting any available defenses.

Overleaf: Harvey Milk circa 1977, photograph © 1978 Dan Nicoletta



“It’s not my victory—it’s yours 
and yours and yours. If a gay 
can win, it means there is hope 
that the system can work for 
all minorities if we fight. We’ve 
given them hope.” 
–Harvey Milk
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FRIENDS OF HARVEY MILK PLAZA
In his day, Harvey always understood how what 
happened in the Castro would call to others–how it 
would inspire and empower other LGBT communities 
around the world. Today, The Friends of Harvey 
Milk Plaza seeks to build a memorial to Harvey that 
will continue to call to marginalized communities 
everywhere. This sacred ground will be where visitors 
are inspired and impassioned to create change in 
their own lives and in their own communities. We 
want to build a place where hope will live, forever.

AMERICAN INSTITUTE OF 
ARCHITECTS, SAN FRANCISCO
Serving the Bay Area for nearly 150 years, the 
American Institute of Architects, San Francisco Chapter, 
represents over 2,300 architect and 4,000 allied 
trade community members in San Francisco and Marin 
County. Headquartered in the historic Hallidie Building, 
which is on both the California and National Register of 
Historic Places, AIA San Francisco (AIASF) is the Bay 
Area’s leading destination for architecture and design. 
Each month, AIASF offers professional development 
and networking opportunities as well as public 
forums, tours, lectures, and gallery exhibitions that 
provide architects and design enthusiasts with many 
opportunities to explore the local built environment.

CENTER FOR
ARCHITECTURE & DESIGN
The Center for Architecture + Design enhances public 
appreciation for architecture and design, both locally 
and internationally, through exhibitions, lectures, tours, 
films, and other programs that reveal the richness of 
the design arts. Founded in 2005, the Center is a 
collaborative environment where design organizations 
and affiliates share not only space, but ideas.

QUESTIONS?

GENERAL QUESTIONS: 
info@friendsofharveymilkplaza.org 

DESIGN COMPETITION:
Stacy Williams, AIASF
swilliams@aiasf.org
+1-415-874-2626

MEDIA:
Jenn Jones, AIASF
jjones@aiasf.org
+1-415-874-2628

FUNDRAISING: 
Visit us online at friendsofharveymilkplaza.org  
and contribute to the $10 million dollar fundraising 
effort underway to realize this new public space and 
memorial to Harvey Milk’s contributions to civil and 
LGBT rights.  

ABOUT THE ORGANIZERS


